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7174 7} 4 (basing —point pricing)

B BUSQA AFHA FE AL
%

of th3t ZH ~E(contest) A
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A} 3+5 H (capacity) @ A (capital) @ HH(collateral)
7 A%+ 3 (condition) ® F2A(claims)

(F)7h8 2 B A7|AR 9 Hl&o] Lilolxn AZ|AHEH &2 12%, FAH &2
10 %ol o, HAAEo] 40 % & v 713 dAEHE(WACC)2?
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