81l. %

82.

33.

34.

85.

36.

A3 HE A

A of AH(capital budgeting)S 337 A3 AF3E FAH #AI dHoE &2
AL BT 18 AL?

. AN E dESEd £33

U, 7R 2 Qe WM BRaRE AT Y g

c. FFdA A Fse MIdEFS dFF5 £330,

2. 1) &4 & (sunk cost)2 AEFF=0 EI3A &+=0}.

1, @*11: @1_’1: @1_’,:_' @1_’1:,,:_'
Z AAN A A (security market line)o] A@dFtn & B¢ AAEXEZT L (market
portfolio)®] HEHRB)=?
-1 @ -05 @ 0 @ 05 ® 1

d 1,20099 F9 wMidsS 973 AFIooF st FAFIE A FIF
12,0009 AHA. o] +XAF REHLL2?
6% @ 8% @ 10% @ 12% ® 14%
AFSeEY d5 € AFAHAAMN 3R g RAL2?
A= Q@ HEAF ® A3

S5 A A % ® 9T

ABAF ey e FTEZFHQ(A~E)7 &A%

T 5 A B C D E
I+ & 25% 25% 15% 15% 10%
7 Ak 0.2 0.1 0.2 0.1 0.1

9 XTEZFYL T E&F(efficient) XEZF 4 HFdteE A2? (&, Fo-&4
71+ XEEZFQ oo Y3t 7AHE)
A @ B @ C @ D ® E

(F)718 9 20x7dE He

ARARE g3t 2o (F)740) fEALL?

O A4AEEA : 100,000,000 O f%FA : 20,000,000
O A&EZFA : 40,000,000 O #&H = : 150%
15,000,000 @ 20,000,000 @ 25,000,000 @ 30,000,000 & 35,000,000
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87.

88.

89.

90.

®

FAete] AAE Hrto] o]&HE AE T FEFYY AATIAANAN /=9
AR E AT RA2?

B4 @ #AA7A ® #5713k
o)A ® BEFA 8

RAEA 499, AEFA 699, FFAL 39949 71GY M KBAEL?
7919 @ 9014 ® 11949 @ 1394 ® 1594

4

(F)AY FAL N2ALCE M, w7 1Adelz ATFE ] 10,0009
#9284 Ak o 49 WAL (F)7he FrH 12,0099 B
B9 A AN E?

-2,000¢ @ 04 @ 2,000 @ 10,000 © 12,0009

(el EF S92 &2 A2?

( )2 Fgdol9o] 0ol B W A F e AAHFS B3I
= &7 A @ AExIGEH Q@ HFxHvZ
AAA T ® HAA Ak
JAARAR EE AFAEY FF EA F HAHo|&AI FF e {FAIAE I Ao
AE At o3 + JYEF e AL?
2 A] A (timeliness)
1] 1L 7} 5 A (comparability)
&2 A 3+ (relevance)
A% 7V A (verifiability)
¥ d 52 A (representational faithfulness)
. Ad 7}5 A (identifiability) & FF3t= F3A4to] ofd A7
Fddd @ XZ#:zatol= @ o] dx @ A= ® AgALEA

 AEYF AGeAE A2
o] o] ] F ® AeRAAYR @ AAFgHYT
HAA YT ® FAa
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04, GAREAN &9 FYRA EAHA @& 7199 FIANIA=E?
D 0 @ 1 ® 2 @ 3 ® 4
95.

96.

97.

e

@@@@@

2 A wtA YAl 2" (vertical marketing system: VMS)o] #3 dgoz &
o9

T 1g A

TSR AGALEe FERYY PAAETH 2L e 1e Y
B2 +E5ALS s Aol

CoeAd MAYAsEe KEAR FALA AZGR, =, a6, &
Mg 77 WA= shelale] £t

c.REAZ FHAY BT A29 A wohE A4 o9 It
Jgoz zAAL.

2. 5344 BARALdY FYE J9H VMS, #F VMS, A%
VMS 5ol it}

o ZARelz Azge Adel o8 SHE £43 ARG Lol

R SO @ 7, v, = @ 1, =2, @ v u, = ® v, 2, 0

71494 4383+ PR(public relations)d] 33 A =

=
TLAFSFE v B2HEE T dAEIN =2 AR

-7 @*1’1: @*1,1_’1: @ﬂ,L’E G v o =

BAEY FAHARALT) ofd ALY
2} (1abel) @ 783 ¥ (character) ® <= (slogan)
219 (symbol) ® = i1(logo)

&9 FadPil Ax(Dentsu)’t AIDMA EAS F83te] MFA AAE Lu#
THgEs Ao FAE SANE YEdd 3
A M (search) — 7] (interest) — vl (action) — ¥ -fr(share) — 9] (attention)
A M (search) — T+l (action) — ¥ fr(share) — F¢(attention) — 5 7] (interest)
# M (search) — & fr(share) — F2|(attention) — & 7] (interest) — vl (action)
T ¢ (attention) — S| (interest) — 7 A (search) — 3 (share) — 71l (action)

T 9] (attention) — & "] (interest) — 7 M (search) — " (action) — & (share)
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100.

101.

©

102.

103.

©

104.

©

rlo
Ny
i
filo
A\m
N
S
>,
o
B
W
>
>,
ofo
Y
2
i)
2
2
ol
:
P
o
In)

BCG AF-AFE& WEHZ2AM vl AZA7eAHAL Fou, @AY A3 A
FHARFE] EolA 719y 7535 ZE 7193t A HEE?

2~E}(star) @ &3 A& A(cash cow) @ EF 24 (blue ocean)
7K (dog) ® &S #E(question mark)

AAF AEHA T otolro] FETA A AHE3= 7IH o] ofd RA2?
ol 7

2= A AW (attribute listing) @ B A 73 (forced relationships)
Z 8+ A1 (conjoint analysis) @ B¢ 2l 2~ E" (brainstorming)
n}S-%] %= (mind mapping)

aASE g dHUE FA AUHoz AT FUAUSAA AFL FTn
5% gozd AFTEA O BE YEZ Aojd A2 AAYNER e
AL
Grol 9= w3 ® @d oA 3 wold whA
deleiuol s BAY  ® Avkelod A
294 AF23 wwel ohd AL

427} (odd pricing) @ ¥+7H4 (customary pricing)
A7} 4 (reference pricing) @ A 714 (prestige pricing)

717 7} 4 (basing—point pricing)

JIT(ust in time) T uj¥2 2] EAo] ol AL?

a2 o) @ 29 FLYA
A5 4Y7A o% Fo1A % @ Tl B BAC Has
Ao GEAS
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105.

@

© & 0 e

10

(o))

© e 0o e

107.

109.

110.

© e 0 e e

6Al2nt Z2AE JFAFS SAHE I3 AL?

d 9] (define) — 4] (analyze) — =74 (measure) — 7l (improve) — & A (control)
A o] (define) — #41(analyze) — 7R (improve) — & Al (control) — =% (measure)
A o] (define) — E2](analyze) — 7l (improve) — =4 (measure) — = A (control)
A 9] (define) — =7 (measure) — 74 (improve) — 4 (analyze) — % A|(control)

A ] (define) — =7 (measure) — 4] (analyze) — 7l (improve) — %A (control)

. & Z=3}(mass customization)o] &3+ HLo] ofd AL?

MBS TrEA1717] 9 3E Al et
1=

o }
S &35 g

Fad% 48 F A4 (qualitative) 150l ofd L2
B9 Bt @ dvtol @ 87

24399 F44 ARYAI Aol o AL?
FAY ARUANA @ WA ARUANA @ FHA ARYAIA
A ARUANA  © A ARUANA

ARBE ool A ANE HANA FAIA gou ¥ou $A reh
A3A = FARY o)F, o T HA 5o WOz GeFT FASL A
o) o]dd nBol THAN ARFS] NAE wEth ARge] F2 AgsE
Age?

o
o)
)
i
)
)
N

%,

AHA A" Q@ BAAH Ay @ WY A" O A+4 dAF
=7} 7+ 3ol #HEE Y F2HE=(G. Hofstede)”F A A g #3219 (cultural
dimensions)®l 3 F3A F= HL?

A=A 7 g (power distance)

324 3] 9] (uncertainty avoidance)

O

F A A - o] A A (masculinity —femininity)

W £ o] - = A 5= 9] (democracy —autocracy)
=
T

o] - &= 9] (individualism—collectivism)
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111. 715849 U go|&d AP A BF 1 2

1. A. Maslow?] &TF &Aoo & L,
=, V. Vroom¥& 7|o]& =
o, F. Herzberg®l 289 ol &

C. Alderfer®] ERGe| &
J. Adams®] FA A&

@ j l: @ j’ E @ j) I_‘) D @ 1_‘7 1:’ E @ ]_‘? 1:) D

112. 294 FHo2 Fod AR o9 Ag AVYOE FYsi A

A} 31 (groupthink)

i)

N

FHF=(job satisfaction)
=<1 (job involvement)

7+ A % (emotional labor)

@ 6 6 0 e
o
4

%2 A 71 8) % (organizational citizenship behavior)

1 o
o
8o
X
52
rlo
PR

113. A (on-the-job training: OJT)d] #3F A
FTHo] AN} AAs o wlg FA Aol
=

FAsAs g5 5 9

w
)
o
=
el

© ® 0 0 6
Fot
U
=
ofo
o
ol
o
ok
¥
E

114 AT S4B A GAATA06] A S 2 L7

DO 7159 thYA(skill variety) @ A9 A A (task identity)
@ #g9o F8A(task significance) @ = 7]%-o (motivation)
® A&A (autonomy)

115. 4 23] #8 P02 &4 % AL?

© ® 0 o e
ofr
)
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116. AR F L QAlz I} A] BEIEY SHol} A=
At olsh BHE AxmH 0 FE?

AARG A Frtste B ol

@ #3} 4 3F(leniency error) @ 454 9 F(stereotyping)

@ ¥ 2 F(seniority error) @ %33 7(halo effect)

® ¥ S F(contrast error)

117. &5 A (tacit knowledge)ol] #F AP o2 £& AL?

O 9 Aol A A58t Aok @ A F3 FAx Aok

Q@ A AALS Zra @ AFALEA, v s et
© A#A Aot

118. ERP(enterprise resource planning) A 28] #s Aoz KX ¢ AL?

@ ERP A&H2 7Iedd ARAILEE Abole] ZAFuAlold 2ols vhz fFarxtk ah= Aotk

71473 el 't 7197

®
t
=
o)
>,
[
i)
o
4
Hye

!

Q
Q] Fol= BF dolgulo] g LA o

©
9
av}
>
[
i)
o
I

119. & dedE

2
FE FI o FoRA = AAZAAES?

O HAA 3 (digital wallet)

@ 23A 2] (customer relationship management)

@ 43 (home shopping)

@ T-#A™2(T-commerce)

® 24 7" 2(social commerce)

120. i+ 2 dlolgHolz=o A AZX FHdoly #AAE T4
Z &8 F UEEFE HolHE EotA EX3te AL?

@© dleolE fo]3t-9-2=(data warehouse) @

@ do]¥ w"lE(data mart) @

©® dle]E Al A (data scrubbing)

=

= Azate] B oA}

|

do
N
N
oo
-
==
™
)

A4 ¥ =Z(social graph)9] o}olt]o]d] u}

Astel oApEAH 2 WYl

ELIEE L L

@H RESOURCES DEVELOPMENT SERVICE OF KOREA

A" 7 A

§r9-

. Ke)

]:l
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o]y wle]yd(data mining)

o8 “ A (data cleansing)



