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A 32274 7] ¥ (third party peace-making technique)

4 3.7 -8-3] & (interaction group method)

B2 E" (brain storming)

@ }o] 71 ¥ (delphi technique)

" 53 <719 (nominal group technique)
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48. ¥XE (M. E. Porter)7} AA& 74X A} (value chain)d]A] = 3% X-F(primary activities)
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® Ei?ﬂ]E ¥ Z7(project team organization)& 22 o] ol7] a9 w9 AFH wo
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SEL @ Azagxey ® Fara7]e

B Y ® YABEH =Gy

BAAY F23FdA AU £28 7AFA dASAY 290N 95 a3
A g 22
A #ntA 8 (conversional marketing) @ A=vhA " (stimulation marketing)

A= A & (remarketing) @ {37 ® (maintenance marketing)

&7 A" (counter marketing)
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S R @ 34 Q@ HlEHA @ 234 ©® 334
- AAELAYMRP)E E}F oz $P3txw 983 APstr] a4 gg80= g%
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F2 437 & (aggregate production planning)

A+ A8 A A (bill of materials)

A 7] &4 (inventory record file)

A 227 7Hlead time)

T A & (master production scheduling)

(F)AAMANN = AT A B=2 &= AAE dshe] e A(F. W. Harris)
o BAH FEF RIE 2L HH) FEFL ARy Qo A7 Fax 2,0007]

°lu, 13 FEH§2 25009, AF A AL FANLL 2509032 FM4atm 9L ) <]
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5074 @ 1007 @ 15074 @ 20074 ® 25071
TE7IHE] & Ao 2ol Fok2 AR dg 19 W HAL =A== AgsAY,
LT 3ES FANANAY £ AFAFTE A9 719e JAATNE= Q=2

% (dishonor) @ ¥=-§Aoint financing)

¥ (merger & acquisition) @ 9 AZoF2(work-out)

© o] #+-& = (turn-around)
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AX AHAR Az @ A FA Aujx Q@ A F3F My
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A 2 3} (combination) @ 9% sk (externalization) @ At sh(socialization)

WA sH(internalization) ® A X 3}(information)
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7} A & 8H(value engineering) @ g 9A Y (reengineering)
2] 2 E 3 A g (restructuring) @ 9 277 (benchmarking)

o}-2 44 (outsourcing)

°JX}ZH7} % A7 B Y 2808 T3 BEEA U5 /gozRE RS wol
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23 W9 A4RAA50 nERn Y ANL AAsdn A2 FHAY] A 75
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CRM @ FMS @ ERP @ KMS ® SCM

. Z&(Hawthorne) 2 @3 #AAT dgo=z g2 AL?

494 97 5 AAH 24 84 F715 Pok
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S ARAAS} 2HLA} G4 FH o el
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CEBEEBRE @ ¥99 4% ® 474 243
chS I DEICE ® dase 44

W=¥ 1(H. Mintzberg)®] 10714 A gAe] Jdto sjdaiA = QAL?
d92 9 & (liaison role) @ ARFAA 2L (monitor role)
Z2 4 A o & (organizer role) @ EA4FAA 4 ¥(disturbance role)

-] 2 o S (resource allocator role)
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@© sl A 2k (obstructive strategy) @ A A (offensive strategy)
@ o] 2 (defensive strategy) @ 3F < (proactive strategy)
® A&7 2 (accommodative strategy)
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8. FAREHI)TASO)NA AAE 71509l A48 A Folo] B8 FTARFL?

@ ISO 9000 @ ISO 14000 ® ISO 22000

@ IS0 26000 ® ISO/IEC 27000

9. 719 BANN ANBA AV B NEoz §4 B AL?

© #8714 29 @ #4AA AR ® AFY 71¢ 23
@ Az A A3 ® #&3 45714 9%

80. &R GG go| oy A AMYFo §/Hoz AP v AT

@ £ E(concern)

e
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@ Y)Y E (kombinat) @ =248 E(conglomerate)
® <2 EMWA(joint venture)
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