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gEolERHTUS HLHYS rrﬁ 2020859 §29&ge?

a4 % | .& ol FGh)
2014 2,260
2015 2,090
2016 | 2,110
2017 2,150
2018 | 2,310
2019 2,410
@ 2,270 @ 2,280 @ 2,290 @ 2,300 ® 2310
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124, AACHA A K9 @ HFgoz & AL?
@ BZE¥ 71993 A9 1 AACHANE 2

@ B2CE 2HASr &R 0 AACHAHNE ek,
@ B2Bx 71 Wl MACHAHE w3k

@ C2Ce 7195 &8a 2 ARCHANE TEo.
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125. 71l o] we AA2A R dF5E st Histn e ad, Ad, FF 59 o
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@ dleolel ##](data management) @ dleoly ¥ ZA(data integrity)
@ dlelE v}e]d(data mining) @ tlolE] A A(data cleaning)

@ dojE vlE(data mart)
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